
 
 

 

 

 

 
 

 
  

 

 
 
 
 

 

Mike Wagner (left) with former editor-in-chief Kris Crews ’17. 

Former editors-in-chief Sara Bogan ’18 (left) and Kris Crews ’17 
(right) on a trip with Otterbein student media to New York City. 
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“To continue with a weekly newspaper, and just a weekly 
newspaper, wasn’t educationally responsible,” says 
Hillary Warren, who has advised Otterbein student media 
for over 20 years, as she reflects on the drastic reduction 
in newspaper-related jobs available post graduation. “We 
didn’t have enough students to operate a newspaper and 
to operate a website the way it needed to be operated … 
and students were exhausted.” 

At the time, both a news website and weekly newspaper 
were being run by students. (The website, formerly 
known as otterbein360.com, is now tandcmedia.org. Read 
more about it on page 22). 

Warren says that it took many meetings to decide that 
it was time for the newspaper to be discontinued and 
replaced by the magazine as an outlet for students 
interested in print. The advantage of  the magazine was 
that it would run on a much more manageable production 
schedule—one issue per semester. 

The magazine continues a legacy 
Despite the change, the magazine continued the 
newspaper’s legacy of  creating excellent student writers 
while building relationships between the magazine’s 
staff  members. 

“I think in my first couple years, just to meet new people, 
make friends, become a part of  something [was what 
I enjoyed about the magazine],” says Sara (Anloague) 
Bogan ’18, a public relations major who was involved in 
“Tan & Cardinal” magazine throughout her four years 
at Otterbein, including as assistant editor and editor-
in-chief. Later in her school career, Bogan became a 
commuter. She says that the magazine gave her a sense of 
community during this time. 

Mike Wagner, an investigative projects reporter for “The 
Columbus Dispatch” who advised and instructed student 
media at Otterbein for almost 10 years, saw the magazine 
as a better opportunity for students to build relationships. 

“With the magazine, I think [the camaraderie] got 
stronger,” says Wagner, who advised the magazine for 
the first five years of  its existence. “[In] the newspaper, 
everybody kind of  had their own section or their own 
expertise.” Wagner says the magazine allowed for more 
collaboration as students shared progress on their stories 
with each other. 

Wagner says he further encouraged students to bond 
through critiquing each other’s work and collaborating 
on stories. On production nights, they would have a staff 
dinner together, where he would throw out ice breakers 
like, “Everybody talk about their first concert.” 

“I remember, then we got into favorite artists, and Bruce 
Springsteen’s one of  mine, and there were two students 

continued on page 20 
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who didn’t know who Bruce Springsteen was,” recalls 
Wagner, “So, in that particular night, I drove everybody 
crazy, because while I was there, I made them play Bruce 
Springsteen songs for like, three hours." 

A path to professional success 

The magazine didn’t just build relationships. It also 
taught students important skills. 

Paulsen says that her experience on the magazine, along 
with her experience in Otterbein’s equine program, 
prepared her for success working in equine journalism.  

“It really set me up perfectly to go work for a horse 
magazine, because then I could just do the same thing that 
I did in college, but I could do it in a full-time, professional 
capacity,” she says. “I didn’t have this lag time where 
I started a new job, and I had to learn the ropes of 
everything. I just kind of  hit the ground running.” 

She would go on to work in equine journalism at Active 
Interest Media for over seven years, holding positions 
like managing editor of  “Dressage Today” magazine and 
digital editor of  DressageToday.com. 

“Whether we’re talking about the newspaper or the 
magazine, I’m thankful for that experience, every single 
day of  my professional life,” says Paulsen. “That taught 
me more than any class I’ve ever taken.” 

Paulsen was not the only former editor-in-chief  to pursue 
a job in magazines after college. Bogan’s first job was also 
in publications.  

“Honestly, every single time I bring it up, everyone’s 
super impressed with the experience [on the magazine],” 
says Bogan. “And I think that’s something that is 
unique to T&C and unique to Otterbein. ... I think 
the experience that we get to immerse in with T&C is 
impressive in the eyes of  employers. And so obviously, it 
helped me get jobs.” 

Bogan had an internship at OhioHealth her senior year, 
and they liked her so much that they created a position as 
editor-in-chief  of  the associates’ storytelling publication 
to keep her. 

“When you think about going into the real world into 
a new job, they always ask you, ‘What leadership 
experience do you have?’ ” says Bogan. “[The magazine] 
was always a huge example I would give—knowing how 
to manage a magazine and the team and a staff  and all 
these things.” 

Wagner says that including these skills in the class was 
intentional. In developing the classroom component 
of  the magazine, he interviewed 12 communication 

continued on page 23 
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Former editor-in-chief Sara Bogan ’18 (center) with the T&C 
crew on a late — or early — production night. 

Former editor-in-chief Marlie Grifeth ’21 (left) and former 
assistant art director Danielle DiMarzo ’21 (right) edit 
together on production night. BO

TT
O

M
 P

H
O

TO
 B

Y 
JU

LI
A

 G
RI

M
M

 ’2
2;

 T
O

P 
PH

O
TO

 C
O

U
RT

ES
Y 

O
F 

SA
RA

 B
O

G
A

N
 ’1

8 

https://DressageToday.com


 
 

 
 

 
 

 
 

 
 

 
 

 
 
 

 

 
 

 

 

 

Editors-in-Chief: Then & Now 
Reflecting on the big transition “Tan & Cardinal” magazine is about to go through, it’s impossible not to think 
about those who have led the publication from the beginning to where it is now. 

As told to Ambar Alveo Perez ’22 
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Then 
Lindsay Paulsen ’14 was a journalism and equine 
business & facility management double major at 
Otterbein and held the position of  editor-in-chief  for 
“Tan & Cardinal” from 2013 to 2014. During her time 
in the position, she got to experience the shift of  the 
newspaper to the magazine format in 2013. She shares 
her view on how this job impacted her. 

Why did you decide to take the position of  EIC? 

As a freshman, I wanted practical experience. I 
ended up being editor-in-chief  for “Tan & Cardinal” 
in the newspaper format for one semester. Then, 
transitioning to the magazine as EIC in my junior 
year in 2013, I think it was just sort of  the next 
natural step. 

What did being editor-in-chief  mean to you at the 
beginning of  the experience compared to the end 
of  it? 

When you first come into a position like that, you’re 
thinking of  all the ways that it will benefit you. 
But once you have really formed a bond with your 
team, and spent a lot of  these long hours together 
producing a project, I think the motivation kind of 
changes. I felt like I really wanted to do a good job, 
not so much for my resumé or whatever else, but I 
just didn’t want to let down the people that I worked 
with. I wanted to do justice to all the time that we as 
a team put into things. 

Describe your experience in three words. 

Hustle, insomnia, satisfaction.  

Any final thoughts? 

The sense of  camaraderie is a huge thing. I feel like every 
achievement is better and more fun to celebrate when 
you have other people to celebrate it with. 

Now 
Julia Grimm is a senior public relations and 
journalism & media communication double major. 
From joining the magazine publishing class in her 
freshman year to leading the staff  in her last year 
of  college, Julia is now reflecting on the turn “Tan & 
Cardinal” is making to a potential component of  a 
multimedia capstone project. 

Why did you decide to take the position of  EIC? 

Professor Millsap in the communications department 
got me into the magazine class. I fell in love with it 
that first semester. I knew I wanted to be on staff 
because we had some really good staff  that year. I 
really watched them be successful, and I was like, 
“This is something I could do.” My first year on staff 
I was art director, but I knew I wanted to be editor-
in-chief. I’m graduating a year early, but I knew that 
my final year that’s what I wanted to do.   

What did being editor-in-chief  mean to you at the 
beginning of  the experience compared to the end 
of  it? 

I just saw being EIC as an opportunity to build skills 
for a future career. I also really wanted to learn how 
to lead a team. I don’t think I would say my wishes 
really changed, but I would say it’s been great to see 
how that evolved and how I’ve been able to build and 
learn those skills that I wanted to learn. 

Describe your experience in three words 

Friendship, skillbuilding, teamwork. 

Any final thoughts? 

What I hope remains—as I reflect on my own 
experience—is the camaraderie and the friendships. 
It’s just a really unique experience. Seeing people 
come together to create a product—that’s been really 
interesting to learn about. 
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 T&C Media 
By Bridget Oder ’23 

T&C Media is made up of  four student media productions that are created, written, edited, designed and produced by students. 

The T&C Media website publishes stories on 
campus events that the student body will care 
about. This consists of  news, opinion pieces, sports 
coverage and stories on campus life. Journalism 
students run the website. 

The live sports team covers Otterbein’s sports games 
and produces other video work across campus. Any 
Otterbein student can participate, regardless of 
their major. 

WOBN 97.5 The Wildcard, T&C Media’s radio 
station, gives students hands-on experience that 
helps them prepare for a job in radio production 
after graduation. Students produce their own 
radio shows. Any student who has taken the 
accompanying class can participate. 

“Tan & Cardinal” magazine is produced as part of 
a journalism class that is open to all majors. In the 
class, students work with the magazine staff  to put 
together a 32-page general interest publication for 
the student body. Throughout the semester, the 
students write, copyedit and design the magazine. 
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